PROPOSAL FOR THE INSTITUTION OF COMM 10
Critical Perspectives in Communication

Identifying and Descriptive Information

A. Course Catalogue Description

1. Course number: COMM 10

2. Course Title: Critical Perspectives in Communication

3. Course Description: Theories and frameworks of communication in various contexts

4. Prerequisite: Junior standing

5. Semester Offered:  1stand 2" Semester

6. Course Credit: 3 units

7. Number of Hours: 3 hours/week

8. Course Goal: For the students to have an informed engagement with issues on communication
in local and global contexts using various theoretical lenses.

Rationale

Persons develop their individual and social identities through social institutions such as the family, school,
church and media. These institutions vary in their influence on how individuals form their thoughts, feelings
and actions on matters related to their personal and social concerns.

ldentity formation is basically a product of communication. It is through communication that individuals
interact among others belonging to the same collective groups. It is through membership in such groups that
social identities are formed.

Communication permeates every sphere of human activity. This UP general education (GE) course is an
attempt to explore the dynamics of communication in various levels of human interaction: interpersonal or
group, mass or public, intercultural and workplace. It is in these spheres that students would be able to forge
their individual and collective identities, and make sense of their interactions not only with other human
beings but also with institutions that inevitably impact on their thoughts, feelings and actions. As they
interact with individuals and institutions, students need to be armed with various theoretical lenses for them
to have a more critical and meaningful engagement with issues and concerns of communication both in
local and global contexts.

University education focuses on the development of higher-order thinking skills. Such skills demand the
student’s ability not only to analyze situations, but also to integrate knowledge from other disciplines,
especially as these inform the formation of ideas and opinions on matters of public concern. This
perspectives course is hinged on a critical examination of communication issues in four interrelated areas -
language, representation, culture, and identity construction - wherein the inherent interdisciplinarity of the
course is evident.

Critical Perspectives in Communication is a required course of the UP students’ general education (GE)
program. As a perspectives course, it presupposes the development of advanced communication skills and
exposure to the content of other courses, hence the preferred offering of the course on the third year of
most students from various constituent universities (CUs).



C. Course Outline

1.

Course Outcomes:

Upon completion of the course, students must be able to:

CO 1. Discuss the changing landscape of communication;
CO 2. Explain the different theories and frameworks of communication;

CO 3. Apply relevant communication theories and frameworks in the analysis of various issues;

and

CO 4. Formulate a critical perspective on a communication phenomenon or event.

Course Outcomes and Relationship to GE objectives
I (introduced), D (demonstrated) or R (reinforced)

Course Outcomes

GE Objectives*

B

C

D

1. Discuss the changing landscape of communication;

2. Explain the different theories and frameworks of
communication;

D

D

R R

3. Apply relevant communication theories and frameworks in
the analysis of various issues; and

4. Formulate a critical perspective on a communication
phenomenon or event.

*A Broaden intellectual and cultural horizons
B Hone critical and creative thinking
C Develop a passion for learning and scholarship
D Cultivate a high sense of intellectual and moral integrity
E Foster a commitment to nationalism and social justice

2. Course Content

Lecture Topics

No. of
Hours

|. The changing landscape of communication
A. Orality and literacy
B. Traditional media, mass media, new media
C. Multimedia platforms, blurring of genres

4.5

A. Communication and language
1. Rhetoric and the logics of persuasion
2. Language and identity politics
B. Communication and representation
1. Semiotics: the science of signs
2. Media content and crisis of representation

EXAMINATION
C. Communication and culture
1. Low- and high-context cultures

2. Critical theory of communication: framing and decoding
workplace rhetoric and intercultural communication

Il. Frames of engagement: theories and frameworks of communication

w

1.5
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D. Communication and identity construction 9

1. Discourse analysis: language and power relations
2. Social media and construction of identities

Communication as critical practice: a synthesis 3

3. Course Coverage
LGS OCourse Topic Teaching and Learning Activities AT
utcome Tools
1-2 | CO1 |l. The changing Viewing and discussion of video on history of communication | Minute
landscape of technologies summary
communication
A. Orality and literacy For introductory discussion on the dynamics of
B. Traditional media, communication, culture and technology, read “Laying the
mass media, new groundwork: mass communication, culture, and media
media literacy” (pp. 1-31) in Baran’s Introduction to mass
C. Multimedia platforms, | communication: media literacy and culture.
blurring of genres
3 CO2 | Il. Frames of Read & discuss “Unit 1: An introduction to communication and | Mapping of
engagement: criticism: The need to think critically about communication and | communication
theories and How to think critically about communication,” (pp. 1-32) in theories
frameworks of Communication and criticism: developing your critical powers
communication and “What is theory?” (pp. 3-13) in Communication and media
theories.
Faculty lecture-discussion on the various traditions of
communication theory.
Required activity
Mapping of communication theories in various tracks:
communication & language, communication and
representation, communication and culture, and
communication and identity formation.
4-6 |[CO2&3| A. Communicationand | Faculty lecture-discussion on relevant rhetorical theories Paper on
Language related to identity politics. documentation
1. Rhetoric and the & analysis of
logics of Read and discuss “Chapter 4: Culture and individual: cultural | street language
persuasion identity” (pp.152-183) in Communication between cultures, 7" | or visual ads
2. Language and ed. and “Chapter 5: “Identity and intercultural communication”
identity politics (pp. 153-209) in Intercultural communication in contexts, 4 and/or
ed.
Reaction paper
Required activity on identity
Documentation and analysis of street language or visual politics focusing
advertisements in a particular locale in terms of their origin/ on rhetoric and
history of production and possible function (eg: assertion of language
identity or resistance to power, etc.)
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Other possible activity

Viewing of Filipino films or listening to locally produced music
and discuss how identity politics is constructed through
rhetoric and language.

79 |CO2&3| B. Communication and | Faculty lecture-discussion on the basics of semiotics: signifier | Position paper
Representation and signified, syntagm and paradigm, analogue and digital on crisis of
1. Semiotics: the codes, metaphor and metonym, denotation and connotation; | representation
science of signs and isotopy.
2. Media content and and/or
crisis of Read and discuss “Chapter 34: Encoding, decoding” (pp.
representation 477-487) in The cultural studies reader, 34 ed. Paper on
analysis of
Required activity popular media
Viewing of films, photographs and other visual media to ads using
discuss issues of representation. semiotics
Read “Chapter 6: Mirror” to discuss the crisis of representation.
Other possible activities
Analysis of popular advertisements on Philippine
television/media using semiotics. Discussion on the dominant
representations of different groups in Philippine society.
Comparison of such representations to those done by
Hollywood.
10 Examination
11-13|CO 2 & 3| C. Communication Faculty lecture-discussion on “Culture, communication, Case study on

and Culture

1. Low- and high-
context cultures

2. Critical theory of
communication:
framing and
decoding
workplace rhetoric
and intercultural
communication

context, and power” (pp. 80-116) in Intercultural
communication in contexts, 4t ed. and “Hall’'s high-context and
low-context orientations” (pp. 215-220) in Communication
between cultures, 7t ed.

Lecture-discussion on “Chapter 21: Critical theory of
communication in organizations” (pp. 272-286) in A first look at
communication theory.

Read and discuss “Chapter 6: Verbal communication and
culture” (pp. 119-138) and “Chapter 7: Nonverbal
communication and culture” (pp. 139-156) in Introducing
intercultural communication: global cultures and contexts.

Required activities
Group workshop to inventory verbal and nonverbal norms of
engagement in a group, community or workplace.

Case study of an organization’s intercultural communication
competence using Spitzberg’s “A model of intercultural
communication competence” (pp. 381-393) in Samovar, L. A,
Porter, R. E. and McDaniel E. R. (2009). Intercultural
communication: a reader, 12t ed.

intercultural
communication:
framework for
intercultural
competence
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14-16

CO2&3

D. Communication and

identity

construction

1. Discourse analysis:
language and power
relations

2. Social media and
construction of
identities

For discourse analysis
Overview lecture on discourse (in contrast and in relation
with other concepts like the text)

For an introduction to discourse analysis, read and discuss

*What is discourse analysis?” (2012) in the All About
Linguistics website of The University of Sheffield

*Discourse Analysis” (2008) in Foundations of qualitative
research in education of Harvard University

* Georgakopoulou and Goutsos (2004), Chapter 1

For an introduction to the different types of discourse
analysis, read and discuss

*selected chapters of Jaworski and Coupland (2014) —
“Part 5: ldentity and subjectivity” and “Part 6: Power
ideology and control”

*the introductory chapter of Machin and Mayr (2004)

For discourse analysis in the Philippines, read
*Bautista’s (2012) “Tagalog-English code switching as a
mode of discourse”
*Dayag’s (2008) “The discourse of print advertising in the
Philippines: generic structures and linguistic features”

Required activity for discourse analysis

Facilitation of simple discourse analytical activities using
short text samples (video clips, transcriptions, print material,
etc.)

For language and power relations
Read and discuss “Chapter 1: Introduction: key topics in
the study of language and power (pp. 1-47) in Language
and power: a resource book for students.

For identity construction
Read and discuss “Chapter 4: Culture and the individual:
cultural identity” (pp.152-184) in Communication between
cultures, 7t ed.
Chandler, D. and Roberts-Young, D. (1998). The
construction of identity in the personal homepages of
adolescents [WWW document] URL

http://www.aber.ac.uk/media/Documents/short/strasbourg.

html [27 January 2015]

Required activity for identity construction

Study the Facebook accounts of your friends. Analyze
their content in terms of how they construct their
public/social identities.

Discourse
analysis on
video clips and
transcriptions

and/or

Analysis of
identity
construction via
social media
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CO4 | lil. Communicationas | Faculty lecture-discussion on various issues related to Matrix of

critical practice: communication in four areas of concern: language and communication
a synthesis representation, culture and identity construction. theories: key
concepts and

Required activity analytical tools

Mapping of key concepts and analytical tools in major theories.

4. Course Requirements
e Long exam on Communication and Language, Communication and Representation
e  Framework on Intercultural Competence
e Case study on Communication and Identity Construction
o  Mini-papers and exercises
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